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CREATIVEHEADMAG.COM/MOSTWANTED
@CREATIVEHEADMAG #MWIT19



SO YOU THOUGHT YOU’D SEEN EVERYTHING ABOUT 
CREATIVE HEAD’S ANNUAL COMPETITION TO FIND 
THE MOST TALKED-ABOUT TALENT IN PROFESSIONAL 
HAIRDRESSING... 

...WELL, HANG ON JUST A MINUTE! 

Creative HEAD’s 19th Most Wanted awards are shaping up 
to be the biggest, most inclusive, most relevant and by far 
the most exciting hair competition on the planet.

Not only are we announcing two new awards, we’re also 
opening up all 14 categories to hair professionals and 
salons in Ireland, as well as the UK. 

The only hairdressing competition to embrace both the 
salon and session worlds, Most Wanted celebrates creative 
skills and business prowess, with each of our 14 winners 
receiving a Most Wanted trophy, a gift from their category 
sponsor and acres of career-boosting coverage in Creative 
HEAD and beyond. 

Judged by experts from the worlds of hair, fashion, design, 
media and the arts, and culminating in an almighty Grand 
Final event in London on Monday 2 September 2019 – 
complete with star-studded guest list – there’s no better 
platform for showing the world what you’re made of. 

2019

ENTRY FORMS CREATIVEHEADMAG.COM/MOSTWANTED 
COMPETITION CLOSES MONDAY 13 MAY
JUDGING DAY MONDAY 10 JUNE 
GRAND FINAL MONDAY 2 SEPTEMBER 
FOLLOW THE ACTION @CREATIVEHEADMAG #MWIT19 
QUESTIONS? EVENTS@ALFOL.CO.UK OR CALL +44 (0)1434 610940 

WHOOP! HERE IT IS!
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MOST WANTED CELEBRATES A 
THOROUGHLY MODERN VISION OF 
HAIRDRESSING – ONE THAT EMBRACES 
BOTH SALON AND SESSION WORLDS

That’s why each category has its own 
specialist panel of judges and nominators 
– including, in recent years, journalists from 
titles such as Vogue, Harper’s Bazaar and 
Sunday Times Style; talent scouts from top 
international agencies; creative directors 
working in fashion, film and photography; 
entrepreneurs, beauty PRs, session stylists 
and, of course, the men and women running 
remarkable salon businesses.   

It’s important to us that your work is 
assessed by the best, so the best is what we 
get. And this is why our roster of finalists is 
always exceptional.

THE GREAT AND THE GOOD

WORK IT, WIN IT
MOST WANTED IS A COMPETITION 
WORTH ENTERING – AND NOT JUST 
BECAUSE IT’S A VALUABLE PROCESS FOR 
YOU AND YOUR TEAM TO GO THROUGH 

If you win, you win big. Each of our 2019 title 
holders will receive a Most Wanted trophy 
and a prize from their category sponsor – 
presented in front of a star-studded audience 
at the Grand Final on Monday 2 September. 

On top of that, there’s an exclusive winners’ 
dinner party to look forward to, a year’s worth 
of profile-boosting publicity in Creative HEAD 
and sought-after opportunities to appear at 
Creative HEAD events such as Salon Smart 
and The Coterie. 

 #TRENDING

08 Mister Quarterly

JODY TAYLOR

Most Wanted Male 

Grooming Specialist 2018

When his name was revealed on the stage at the 2018 

Most Wanted Awards in the Natural History Museum, the 

crowd erupted in celebration. To say Jody Taylor is a popular 

winner of the Male Grooming Specialist trophy would be an 

understatement. Self-effacing, laser-focused on his work and 

supportive of others in the industry, Jody has, in the few 

years since he left Toni&Guy and gone out on his own, 

cultivated a dedicated following – there’s no ego, just talent. 

Signed to Premier Hair & Make-Up, Jody has worked with 

brands such as Dior, Louis Vuitton, Hackett London and Pretty 

Green, and has editorial cuttings in his portfolio of the likes of V, 

GQ and Interview. Now, for those who want a touch of that chilled 

Jody vibe, there’s product range Taylored London, a collection of 

three stylers that capture his aesthetic. But don’t mistake 

his laid-back demeanour for a lack of passion. “In my 

experience, you’re more respected if you trust 

your own opinions,” he says. “You won’t 

be remembered if all you do is 

say yes.”2018
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Ken O'Rourke

Gianni Scumaci Cassie Steer

Jonathan Soons, Tim 
Binnington and Zoë Irwin Anna-Marie Solowij
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Life
LONDON SALON STIL HAS MASTERED THE ART OF CREATING A 

RELAXING, UPLIFTING ESCAPE – NO WONDER IT’S BEEN NAMED 

2018’S MOST WANTED BEST SALON EXPERIENCE! HERE, OWNER 

CHRISTEL LUNDQVIST EXPLAINS HOW TO KEEP SERVICE LEVELS 

HIGH – EVEN WHEN CHRISTMAS HAS YOU RUSHED OFF YOUR FEET

NESTLED IN THE HEART of London’s hip Notting Hill, 

STIL is a light-fi lled, tranquil space that’s rooted in the 

Scandinavian design tradition – a fresh, minimal, chic 

boutique feel that’s cool and stylish. The hair the team 

creates has a Nordic feel to it, too – effortless, undone and 

inspired by high-end fashion, not the street. 

Opened in March 2016 by Swedish-born Christel 

Lundqvist, the salon specialises in colour and business is 

booming – turnover has trebled since launch, with almost 

80 per cent of revenue coming from colour, and there’s 

currently a four-week waiting list for appointments. 

But STIL knows that clients expect impeccable 

service as soon as they walk through the door, 

and the team thrives on providing this. 

As well as being offered healthy snacks, 

organic prosecco and food from 

top local restaurants Farmacy and 

Redemption, all clients are taken 

through the four-step STIL service 

to ensure excellence is delivered 

at every level.

STIL’S AWARD-WINNING 

SALON EXPERIENCE
STEP ONE
STIL PERSONALISATION
Unique to STIL and to the salon’s overall business concept, 

this is the stage that makes clients come back. First, team 

members escort their clients through the salon, with front 

of house ensuring refreshments are offered throughout the 

appointment. They then look at fashion and style and talk 

clients through different trends 

and concepts that will work in 

harmony with their desired 

colour effect. At STIL there are 

no rules on fashion and age, 

so the team works with 

the client’s personal 

image to create a 

bespoke look to suit 

their individual style.

2018
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WE ARE YOUR
F•R•I•E•N•D•S

L O C A L
S A L O N

CREATIVE HEAD
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MALCOLM MURPHY HAIR CELEBRATED ITS SECOND MOST WANTED BEST LOCAL SALON WIN, BRINGING IT ONE STEP CLOSER TO CLAIMING LEGEND STATUS – WHAT IS IT ABOUT THE SALON THAT MAKES CLIENTS FEEL SO AT HOME?

2018
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EUGENE SOULEIMAN IS NOT one to settle for the 

predictable. As one of the most revered session stylists 

working at Fashion Week and in editorial today, as well as 

in his role as global director of care and styling for Wella 

Professionals, he’s perpetually pushing boundaries. Whether 

it’s using accessories in unusual ways or placing off-centre 

details to provide impact, it’s an indelible signature, one 

which saw him crowned Hair Icon at the 2018 Most Wanted 

Awards. “I was a bit humbled, to be honest,” he admits of the 

win. “To be chosen by people that are knowledgeable, that I 

respect, was really fantastic. They understand.”

His ability to shapeshift hair has made him a seasonal 

staple for the likes of experimental designers such as John 

Galliano, Yohji Yamamoto and Jeremy Scott. What is it that 

draws him to other boundary-pushing creatives? “I always 

go for the more complicated person,” he says. “In a weird 

way I’m in a experimental part of my career. I’m a bit nuts, 

aren’t I?!”

For Eugene, it’s all about the character, the story. Galliano 

is a kindred spirit, maybe it’s something to do with both 

of them being South East London boys (Eugene is from 

Woolwich; John from Peckham). For the Maison Margiela 

Couture show in July 2017, Galliano envisioned a woman 

running late who jumps straight out of the shower and into 

Maverick. Creative. Icon. 

Eugene Souleiman chats 

with Creative HEAD 

editor Amanda Nottage 

about connecting with 

designers, being crowned 

Most Wanted Hair Icon 

2018 and his enduring 

punk spirit

2018

“In a weird 
way I’m in an 
experimental 
part of my career. 

I’m a bit nuts, 
aren’t I?!”
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PUT MONDAY 2 SEPTEMBER IN YOUR 
DIARY, BECAUSE NOBODY THROWS 
AN AWARDS NIGHT QUITE LIKE 
CREATIVE HEAD! 

Be ready to party with a room full of 
awesome people from the worlds of hair, 
fashion, celebrity and beyond. Look out 
for names such as Josh Wood, Nicola 
Clarke, Eugene Souleiman, Zoë Irwin, 
Syd Hayes and John Vial; Vogue’s beauty 
and lifestyle director, Jessica Diner; artist 
managers from Streeters and Premier Hair 
& Make-up; and Most Wanted Legends 
Sam McKnight and Errol Douglas MBE – 
they’ll be sipping cocktails alongside you!  

For previous Grand Finals we've taken 
over Tate Modern, Guildhall and the 
Natural History Museum. We’ve been 
there, done that and we’re very excited to 
reveal this year’s red-hot haunt. So get 
out your glad rags and watch this space... 

WORK IT, WIN IT
STARRY 
STARRY  
NIGHT

READY... SET... SPEED DIAL!
MOST WANTED GRAND FINAL TICKETS GO ON SALE IN JUNE, 
AND WE URGE YOU TO GET IN QUICK. THIS IS AN EVENT THAT 
SELLS OUT FAST – IN LESS THAN FIVE MINUTES LAST YEAR!



2019 CATEGORIES  

THE MOST WANTED WEBSITE IS WHERE YOU’LL FIND EVERYTHING YOU NEED TO KNOW ABOUT 
THIS YEAR’S COMPETITION – DATES AND DEADLINES, ENTRY FORMS AND RULES, ADVICE AND 
TIPS FROM PREVIOUS WINNERS AND LOADS MORE! READ THE LATEST NEWS, SCROLL THROUGH 
OUR GALLERIES, WATCH VIDEOS OF GRAND FINALS PAST AND PRESENT – AND DISCOVER THE 
ALL-IMPORTANT RESULTS LIVE ON THE NIGHT

ACCESS ALL AREAS

WATCH
Check out our video messages 
from previous winners for entry 
tips and inspiration

FOLLOW
Keep up with the Most Wanted 
action, as it happens. Follow 
@creativeheadmag and the 
hashtag #MWIT19 on Instagram, 
Twitter and Facebook – we’ll share 
competition updates in real time…

KNOW 
EVERYTHING!
Sign up to the MWIT19 
newsletter and you’ll receive 
Most Wanted news at every stage, 
at creativeheadmag.com/events

#MWIT19
CREATIVEHEADMAG.COM/MOSTWANTED

@CREATIVEHEADMAG



NEW AWARDS – MORE OPPORTUNITIES TO WIN!

2019 CATEGORIES  
ALL OPEN TO THE UK AND IRELAND! >



INDEPENDENT STYLIST
FOR A STYLIST LOOKING AFTER CLIENTS WHILE BUSY BUILDING ‘BRAND ME’

WHAT WE NEED – FOR CREATIVE HEAD 
USE ONLY

THE MOST WANTED ENTRY FORM – fully 
completed and signed by you. You can download 
copies at creativeheadmag.com/mostwanted. 
Photocopies accepted.

A CD OR USB DEVICE – containing 1 picture of 
you, at least 2 pictures illustrating your case studies, 
and up to 10 images that feature within your image 
edit. Images must be high resolution as we may 
publish them if you reach the Grand Final.

WHAT WE NEED – FOR THE JUDGES
A portfolio (max A3 size/ 24 pages) containing all 
of the following:

PERSONAL SUMMARY – max 750 words 
Judges need to get a clear picture of who you 
are and how you work
Introduce yourself with an outline of how and 
where you look after clients on a regular basis 
(eg, at a salon, working from a home studio, in a 
rented space, etc) while pursuing other 
session-based avenues. Demonstrate how 
you juggle responsibilities, how you’re building 
your career networks and creating a name for 
yourself in the session world.

2x CASE STUDIES – max 500 words each
The judges want to see examples of how you’re 
building ‘brand me’
Describe two different projects you’ve worked on 
in the past 12 months that have arisen directly 
from your life away from seeing regular clients. In 
each case, show how you ‘got the job’ and back it 
up with imagery and an indication of its success.

IMAGE EDIT – max 24 images 
Judges need to see your work!
Within your portfolio include up to 24 images that 
showcase your work. All work must have been 
produced by you during the past 12 months. 
Include a brief explanation for each image. 

NEW 
FOR 

2019 Remember to read the Most Wanted 2019 Rules 
before preparing and submitting your entry.
Then, send everything to the address given by 
Monday 13 May. We recommend you use recorded 
delivery, so you can track your entry.

Category sponsor

TO ENTER INDEPENDENT STYLIST YOU DO 
NOT NEED TO BE EMPLOYED BY A SALON, BUT 
YOU MUST BE ABLE TO SHOW YOU REGULARLY 

SERVE A CLIENT BASE LONGSIDE PURSUING 
SESSION-BASED AVENUES



JODY TAYLOR, 2018 WINNER

MALE GROOMING SPECIALIST
FOR A SALON OR SESSION HAIRDRESSER DEMONSTRATING 
STANDOUT WORK IN MEN’S HAIR

WHAT WE NEED – FOR THE JUDGES
A portfolio (max A3 size/24 pages) 
containing all of the following: 

PERSONAL SUMMARY – max 750 words
Judges need to get a clear picture of who you 
are and how you work
Introduce yourself and outline your skills, 
passions, achievements and innovations in  
male grooming. Include a brief CV and 
an overview of your current roles and 
responsibilities relating to men’s hair. 

2x CASE STUDIES – max 500 words each
Prove you’re succeeding in men’s hair
Describe two ways in which you have risen  
to male grooming challenges during the past  
12 months. For example, perhaps you 
developed a service that’s proved popular –  
or maybe you led the hair team for a major 
runway show or shoot. Back up each case with 
imagery and an indication of success.

IMAGE EDIT – max 24 images
Judges need to see your work!
Within your portfolio, include up to 24 images that 
demonstrate your work. All work must have been 
produced by you during the past 12 months. 
Include a brief explanation for each image. 

COMPETITION CLOSES 
5PM, MONDAY 13 MAY

Remember to read the Most Wanted 2019 Rules 
before preparing and submitting your entry. 
Then, send everything to the address given 
by Monday 13 May. We recommend you use 
recorded delivery, so you can track your entry.

WHAT WE NEED – FOR CREATIVE HEAD 
USE ONLY

THE MOST WANTED ENTRY FORM – fully 
completed and signed by you. You can download 
copies at creativeheadmag.com/mostwanted. 
Photocopies accepted.

A CD OR USB DEVICE – containing 1 picture of  
you, at least 2 pictures illustrating your case studies,  
and up to 10 images that feature within your 
image edit. Images must be high resolution as we 
may publish them if you reach the Grand Final.

Category sponsor

OPTIONAL EXTRA – ADD A VIDEO! 
You may supplement your entry with a video 
illustrating your creative credentials. Videos 
submitted will be viewed by judges on a laptop or 
tablet. Smart phone footage is fine!  

Video must be supplied in .mov or .mp4 format 
on a clearly labelled CD or USB device. Maximum 
duration 2 minutes. NB: This video is an optional 
extra and must not replace any of the entry 
material outlined left.



CREATIVE TALENT
FOR A CREATIVE DIRECTOR OR SENIOR STYLIST WITH
EXCEPTIONAL ARTISTIC SKILL AND COMMERCIAL EXPERTISE

WHAT WE NEED – FOR THE JUDGES
A portfolio (max A3 size/ 24 pages) containing all 
of the following:

PERSONAL SUMMARY – max 750 words
Judges need to get a clear picture of who you 
are and how you work
Introduce yourself and outline your skills, passions, 
achievements and accolades. Include a brief CV 
and an overview of your roles and responsibilities. 
Include supporting imagery as relevant. 

2x CASE STUDIES – max 500 words each
Demonstrate to the judges why you are a 
creative front-runner
Describe two ways in which you have risen to 
creative challenges during the past 12 months. 
Perhaps you restyled the blow-dry menu, or led 
the hair team on a high-profile shoot, show or 
campaign? Back up each case with imagery and 
an indication of success.

IMAGE EDIT – max 24 images
Judges need to see your work!
Within your portfolio, include up to 24 images that 
demonstrate your work. All work must have been 
produced by you during the past 12 months. 
Include a brief explanation for each image. 

ZOË IRWIN, 2018 WINNER

CREATIVEHEADMAG.COM/
MOSTWANTED

Entry forms, event news, tips from 
previous winners, videos and galleries... 

Bookmark the Most Wanted website now!

WHAT WE NEED – FOR CREATIVE HEAD 
USE ONLY

THE MOST WANTED ENTRY FORM – fully 
completed and signed by you. You can download 
copies at creativeheadmag.com/mostwanted. 
Photocopies accepted.

A CD OR USB DEVICE – containing 1 picture of  
you, at least 2 pictures illustrating your case studies, 
and up to 10 images that feature within your 
image edit. Images must be high resolution as we 
may publish them if you reach the Grand Final.

Category sponsor

Remember to read the Most Wanted 2019 Rules 
before preparing and submitting your entry. 
Then, send everything to the address given 
by Monday 13 May. We recommend you use 
recorded delivery, so you can track your entry.

OPTIONAL EXTRA – ADD A VIDEO! 
You may supplement your entry with a video 
illustrating your creative credentials. Videos 
submitted will be viewed by judges on a laptop 
or tablet. Smart phone footage is fine!  

Video must be supplied in .mov or .mp4 format 
on a clearly labelled CD or USB device. Maximum 
duration 2 minutes. NB: This video is an optional 
extra and must not replace any of the entry 
material outlined left.



BUSINESS THINKER
FOR A SALON OWNER OR DIRECTOR WHO HAS BUILT 
AN OUTSTANDING SALON BUSINESS

WHAT WE NEED – FOR THE JUDGES
A portfolio (max A3 size/ 24 pages) containing  
all of the following:

BUSINESS OVERVIEW – max 1,000 words
Give the judges a clear understanding of your 
business model 
Outline your salon’s key strengths and points 
of difference and describe the clientele and 
services offered. Include any other information 
you consider to be significant, as well as the 
name and location of the salon and the year of 
opening. Include supporting imagery as relevant.

PERSONAL SUMMARY – max 500 words
The judges need to get to know you, too! 
Outline the relevant strengths, skills, capabilities 
and qualities that you have brought to the task, 
as well as your key roles and responsibilities 
within the business. 

CASE STUDY – max 500 words
Prove you can make things happen! 
Describe a single initiative that you have 
implemented within the past 12 months that has 
significantly benefited the business. Back up with 
relevant imagery and evidence of success.

SOPHIA HILTON, 2018 WINNER

COMPETITION CLOSES 
5PM, MONDAY 13 MAY

Remember to read the Most Wanted 2019 Rules 
before preparing and submitting your entry.
Then, send everything to the address given 
by Monday 13 May. We recommend you use 
recorded delivery, so you can track your entry.

WHAT WE NEED – FOR CREATIVE HEAD 
USE ONLY

THE MOST WANTED ENTRY FORM – fully 
completed and signed by you. You can download 
copies at creativeheadmag.com/mostwanted. 
Photocopies accepted.

A CD OR USB DEVICE – containing 1 picture of 
you, at least 1 picture illustrating your case study, 
and up to 10 images that feature within your 
portfolio. Images must be high resolution as we 
may publish them if you reach the Grand Final.

Category sponsor



COLOUR EXPERT
FOR A COLOUR DIRECTOR OR SENIOR COLOURIST WITH 
EXCEPTIONAL TECHNICAL SKILL AND COMMERCIAL EXPERTISE

WHAT WE NEED – FOR THE JUDGES
A portfolio (max A3 size/ 24 pages) containing 
all of the following:

PERSONAL SUMMARY – max 750 words
Judges need to get a clear picture of who you 
are and how you work
Introduce yourself and outline your skills, 
passions, achievements and accolades. Include 
a brief CV and an overview of your roles and 
responsibilities. Include supporting imagery 
as relevant. 

2x CASE STUDIES – max 500 words each
Demonstrate to the judges how and why you 
are first-rate colourist
Describe two ways in which you have risen to 
colour challenges during the past 12 months. 
Perhaps you overhauled the salon’s colour bar, 
or you coloured hair on a high-profile shoot, 
show or campaign? Back up each case with 
imagery and an indication of success.

IMAGE EDIT – max 24 images
Judges need to see your work!
Within your portfolio, include up to 24 images that 
demonstrate your work. All work must have been 
produced by you during the past 12 months. 
Include a brief explanation for each image. 

SOPHIA HILTON, 2018 WINNER

CREATIVEHEADMAG.COM/
MOSTWANTED

Entry forms, event news, tips from 
previous winners, videos and galleries... 

Bookmark the Most Wanted website now!

WHAT WE NEED – FOR CREATIVE HEAD 
USE ONLY

THE MOST WANTED ENTRY FORM – fully 
completed and signed by you. You can download 
copies at creativeheadmag.com/mostwanted. 
Photocopies accepted.

A CD OR USB DEVICE – containing 1 picture of  
you, at least 2 pictures illustrating your case studies, 
and up to 10 images that feature within your 
image edit. Images must be high resolution as we 
may publish them if you reach the Grand Final.

Category sponsor

Remember to read the Most Wanted 2019 Rules 
before preparing and submitting your entry. 
Then, send everything to the address given 
by Monday 13 May. We recommend you use 
recorded delivery, so you can track your entry.

OPTIONAL EXTRA – ADD A VIDEO! 
You may supplement your entry with a video 
illustrating your technical credentials. Videos 
submitted will be viewed by judges on a laptop 
or tablet. Smart phone footage is fine!  

Video must be supplied in .mov or .mp4 format 
on a clearly labelled CD or USB device. Maximum 
duration 2 minutes. NB: This video is an optional 
extra and must not replace any of the entry 
material outlined left.



HAIR TREND
FOR THE BEST ON-TREND IMAGE OF THE YEAR

KEVIN KAHAN, 2018 WINNER

WHAT WE NEED – FOR THE JUDGES

10” x 8” PORTRAIT-SHAPED PRINT
This will be displayed for the judges
The image does not have to have been 
produced exclusively for Most Wanted, but the 
hair work must be credited to you alone. Please 
write your name and salon name on the reverse 
of your print – and double check you have 
supplied it at the correct size, otherwise it will be 
automatically disqualified.

8”

10”

COMPETITION CLOSES 
5PM, MONDAY 13 MAY

Remember to read the Most Wanted 2019 Rules 
before preparing and submitting your entry.
Then, send everything to the address given 
by Monday 13 May. We recommend you use 
recorded delivery, so you can track your entry.

WHAT WE NEED – FOR CREATIVE HEAD 
USE ONLY

THE MOST WANTED ENTRY FORM – fully 
completed and signed by you. You can download 
copies at creativeheadmag.com/mostwanted. 
Photocopies accepted.

A CD OR USB DEVICE – containing 1 picture of 
you, plus the image you have submitted for Hair 
Trend. Images must be high resolution as we may 
publish them if you reach the Grand Final.

Category sponsor

ONLY INDIVIDUALS MAY ENTER HAIR TREND 
UNLESS IN EXCEPTIONAL CIRCUMSTANCES 
(SEE RULES). A MAXIMUM OF 3x HAIR TREND 

ENTRIES MAY BE SUBMITTED PER INDIVIDUAL. 
MULTIPLE SHOTS OF THE SAME LOOK WILL 

NOT BE ACCEPTED



AWARD FOR INNOVATION
REWARDING AN ORIGINAL HAIRDRESSING INITIATIVE THAT HAS PROVED A 
SUCCESS FOR THE SALON BUSINESS OR THE INDUSTRY AT LARGE

STEWART ROBERTS FOR 
HAIRCUTS4HOMELESS, 2018 WINNER

WHAT WE NEED – FOR THE JUDGES
A portfolio (max A3 size/ 24 pages) containing 
all of the following:

SUMMARY OF YOUR INNOVATION – max 
1,000 words 
The judges need to get a clear understanding  
of your innovation
Introduce your initiative and what inspired it  – 
outline how, when and where it was implemented 
and why you consider it to be ground-breaking. 
Remember to include imagery as relevant.

ENDORSEMENTS – max 4 pages
The judges need to evaluate efficacy  
and success 
Pull together impressive statistics, noteworthy 
testimonials, exciting press and publicity and 
other endorsements to prove your innovation 
has been a hit!

CREATIVEHEADMAG.COM/
MOSTWANTED

Entry forms, event news, tips from 
previous winners, videos and galleries... 

Bookmark the Most Wanted website now!

WHAT WE NEED – FOR CREATIVE HEAD 
USE ONLY

THE MOST WANTED ENTRY FORM – fully 
completed and signed by you. You can download 
copies at creativeheadmag.com/mostwanted. 
Photocopies accepted.

A CD OR USB DEVICE – containing 1 picture of 
you and up to 10 images that feature within your 
portfolio. Images must be high resolution as we 
may publish them if you reach the Grand Final.

Category sponsor

Remember to read the Most Wanted 2019 Rules 
before preparing and submitting your entry.
Then, send everything to the address given 
by Monday 13 May. We recommend you use 
recorded delivery, so you can track your entry.

OPTIONAL EXTRA – ADD A VIDEO! 
You may supplement your entry with a video 
illustrating your innovation in action/situ. Videos 
submitted will be viewed by judges on a laptop 
or tablet. Smart phone footage is fine!  

Video must be supplied in .mov or .mp4 format 
on a clearly labelled CD or USB device. Maximum 
duration 2 minutes. NB: This video is an optional 
extra and must not replace any of the entry 
material outlined left.

IF YOUR INNOVATION IS TANGIBLE 
(SUCH AS A HAIR ACCESSORY OR TOOL), WE 

RECOMMEND YOU INCLUDE IT WITH YOUR 
ENTRY FOR THE JUDGES TO TOUCH, TRY AND 

SCRUTINISE!  NB: THIS CATEGORY IS NOT 
OPEN TO PRODUCT MANUFACTURERS OR

DISTRIBUTORS. FOR GUIDANCE PLEASE CALL 
+44 (0)1434 610940



BEST NEW BOUTIQUE SALON
FOR A NEW SMALL SALON WITH A UNIQUE SENSE OF STYLE

WHAT WE NEED – FOR THE JUDGES
A portfolio (max A3 size/ 24 pages) containing 
all of the following:

OVERVIEW – max 750 words
The judges need to fully understand your salon 
concept
Describe your salon’s premises, and explain 
how the size and location have influenced your 
concept and the services you offer. Include 
some client testimonials that show why they 
love what you do.

CASE STUDY – max 500 words
Show the judges how the size of your salon has 
not been a barrier to success 
Demonstrate how your salon is thriving with 
some clever and original business thinking – a 
marketing campaign, perhaps, or innovative 
new ways of working. 

IMAGE EDIT – max 24 images
The best way to show off your salon 
is with pictures!
Within your portfolio, include a selection of 
images to illustrate your salon’s key design 
features and the special touches you’re most 
proud of. Include a brief explanation for each 
image you include.

NEW 
FOR 
2019Remember to read the Most Wanted 2019 Rules 

before preparing and submitting your entry. 
Then, send everything to the address given 
by Monday 13 May. We recommend you use 
recorded delivery, so you can track your entry.

Category sponsor

WHAT WE NEED – FOR CREATIVE HEAD 
USE ONLY

THE MOST WANTED ENTRY FORM – fully 
completed and signed by you. You can download 
copies at creativeheadmag.com/mostwanted. 
Photocopies accepted.

A CD OR USB DEVICE – containing 1 picture of 
the outside of your salon and up to 10 images 
that feature within your image edit. Images must 
be high resolution as we may publish them if you 
reach the Grand Final.

ONLY SALONS OPENED AFTER FEBRUARY 
2018 MAY ENTER. TO BE CONSIDERED AS  
A BOUTIQUE SALON YOU MUST HAVE NO  

MORE THAN FIVE STYLING STATIONS



BEST SALON TEAM
FOR SALON TEAMWORK AT ITS BEST

BLUE TIT EAST VILLAGE, 2018 WINNER

WHAT WE NEED – FOR THE JUDGES
A portfolio (max A3 size/ 24 pages) containing 
all of the following:

TEAM SUMMARY – max 750 words
Tell the judges all about your team
Introduce yourself and your squad members 
and detail the skills, qualities and other 
attributes that make your team strong, happy, 
effective and award-worthy. Include supporting 
imagery as relevant. 

3x CASE STUDIES – max 500 words each
Judges will want to see what you’ve 
accomplished as a team 
Provide three case studies that collectively 
demonstrate how you operate and pull together 
to get things done, and how your excellent 
teamwork has had a proven, positive impact 
on business in the past 12 months. Include 
supporting imagery as relevant. 

CREATIVEHEADMAG.COM/
MOSTWANTED

Entry forms, event news, tips from 
previous winners, videos and galleries... 

Bookmark the Most Wanted website now!

WHAT WE NEED – FOR CREATIVE HEAD 
USE ONLY

THE MOST WANTED ENTRY FORM – fully 
completed and signed by you. You can download 
copies at creativeheadmag.com/mostwanted. 
Photocopies accepted.

A CD OR USB DEVICE – containing 1 group 
picture of the team and up to 10 images that 
feature within your portfolio. Images must be high 
resolution as we may publish them if you reach 
the Grand Final.

Category sponsor

Remember to read the Most Wanted 2019 Rules 
before preparing and submitting your entry. 
Then, send everything to the address given 
by Monday 13 May. We recommend you use 
recorded delivery, so you can track your entry.

ONLY TEAMS FROM INDIVIDUAL SALONS
MAY ENTER THIS CATEGORY. IT IS NOT 

POSSIBLE TO ENTER A TEAM THAT WORKS 
ACROSS A NUMBER OF SALONS WITHIN A 

SALON GROUP



WHAT WE NEED – FOR THE JUDGES
A portfolio (max A3 size/ 24 pages) containing 
all of the following:

SALON SUMMARY – max 750 words  
The judges will want to get to know your salon 
and its place within the community 
Describe your salon and the people who work 
there. Talk about your loyal clients, the local 
businesses you collaborate with, and why 
your neighbours love you! Include supporting 
imagery as relevant.

3x CASE STUDIES – max 500 words each
Demonstrate how your salon engages with the 
local community
Provide three case studies that show how 
your salon has proactively supported and 
enriched your local community in the past  
12 months. Include information about the 
success of the activities outlined, and the 
benefits to your own business, too. Include 
supporting imagery as relevant. 

BEST LOCAL SALON
FOR A SALON THAT BEST SERVES ITS LOCAL COMMUNITY

MALCOLM MURPHY HAIR, LEICESTER, 2018 WINNER

COMPETITION CLOSES 
5PM, MONDAY 13 MAY

Remember to read the Most Wanted 2019 Rules 
before preparing and submitting your entry. 
Then, send everything to the address given 
by Monday 13 May. We recommend you use 
recorded delivery, so you can track your entry.

Category sponsor

WHAT WE NEED – FOR CREATIVE HEAD 
USE ONLY

THE MOST WANTED ENTRY FORM – fully 
completed and signed by you. You can 
download copies at creativeheadmag.com/
mostwanted. Photocopies accepted.

A CD OR USB DEVICE – containing 1 picture of 
the outside of your salon and up to 10 images 
that feature within your portfolio. Images must 
be high resolution as we may publish them if you 
reach the Grand Final.



WHAT WE NEED – FOR THE JUDGES
A portfolio (max A3 size/ 24 pages) containing 
all of the following:

OVERVIEW – max 750 words
The judges need to fully understand your 
salon’s design concept
Describe your salon’s look – what inspired it, 
how you achieved it and why it’s perfect for 
your location, clientele and services. Include 
supporting imagery as relevant. 

IMAGE EDIT – max 24 images 
The best way to show off your salon look is in 
pictures! 
Within your portfolio include a selection of 
imagery that perfectly illustrates significant 
design features, as well as key areas interest 
and the special touches you’re most proud of. 
Include a brief explanation for each image.

ENDORSEMENTS – max 4 pages 
Prove to the judges that your salon 
is a design feat! 
Pull together a set of impressive statistics, 
noteworthy testimonials, exciting press and 
publicity and any other evidence of success. 

BEST NEW SALON
FOR A NEW OR REVAMPED SALON THAT TURNS HEADS

THE SOCIAL, LONDON, 2018 WINNER

CREATIVEHEADMAG.COM/
MOSTWANTED

Entry forms, event news, tips from 
previous winners, videos and galleries... 

Bookmark the Most Wanted website now!

WHAT WE NEED – FOR CREATIVE HEAD 
USE ONLY

THE MOST WANTED ENTRY FORM – fully 
completed and signed by you. You can download 
copies at creativeheadmag.com/mostwanted. 
Photocopies accepted.

A CD OR USB DEVICE – containing at least 
one picture of the outside of the salon and up 
to 10 images that feature within your image 
edit. Images must be high resolution as we may 
publish them if you reach the Grand Final.

Category sponsor

Remember to read the Most Wanted 2019 Rules 
before preparing and submitting your entry. 
Then, send everything to the address given 
by Monday 13 May. We recommend you use 
recorded delivery, so you can track your entry.

ONLY SALONS OPENED AFTER FEBRUARY 
2018 MAY ENTER. BY 'REVAMPED' WE MEAN A 
COMPLETE CHANGE OF DECOR, INCLUDING 
NEW FIXTURES, FITTINGS AND FURNITURE



WHAT WE NEED – FOR THE JUDGES
A portfolio (max A3 size/ 24 pages) containing 
all of the following:

OVERVIEW – max 750 words
Give the judges a true sense of your unique 
approach to customer service 
Provide information that sums up exactly why 
your salon experience is unrivalled. Include 
supporting imagery as relevant. 

3x CASE STUDIES – max 500 words each
Demonstrate how your salon creates an 
exceptional experience for clients
Outline three of the most significant ways in 
which your salon delivers exceptional service – 
whether before, during, or after appointments. 
Include supporting imagery as relevant. 

ENDORSEMENTS – max 4 pages 
Prove to the judges that your customer service 
is second to none
Pull together a set of impressive statistics, 
noteworthy testimonials, exciting press and 
publicity and any other evidence of success. 

BEST SALON EXPERIENCE
FOR A SALON THAT DELIVERS TOP CUSTOMER SERVICE

STIL, LONDON, 2018 WINNER

COMPETITION CLOSES 
5PM, MONDAY 13 MAY

Remember to read the Most Wanted 2019 Rules 
before preparing and submitting your entry.
Then, send everything to the address given 
by Monday 13 May. We recommend you use 
recorded delivery, so you can track your entry.

Category sponsor

WHAT WE NEED – FOR CREATIVE HEAD 
USE ONLY

THE MOST WANTED ENTRY FORM – fully 
completed and signed by you. You can download 
copies at creativeheadmag.com/mostwanted. 
Photocopies accepted.

A CD OR USB DEVICE – containing up to 10 
images that feature within your portfolio. Images 
must be high resolution as we may publish them 
if you reach the Grand Final.



SYD HAYES, 2018 WINNER

BY NOMINATION ONLY

Finalists will be determined by nominations from the fashion and beauty 
teams at leading UK and international magazines.

SESSION STYLIST
FOR THE MOST EXCITING HAIRDRESSER WORKING IN FASHION

Category sponsor



BY NOMINATION ONLY

Following nominations from a panel of hair, beauty and fashion 
experts, a shortlist of names will be drawn up. Those shortlisted will 
be invited to submit a Hair Icon entry and a separate judging panel 
will then submit their scores.

HAIR ICON
FOR THE MOST INSPIRATIONAL HAIRDRESSER OF 2019

EUGENE SOULEIMAN, 2018 WINNER

Category sponsor



LEGEND

ONCE, TWICE, 
THREE TIMES…
WINNING A MOST WANTED AWARD 
MAKES PEOPLE SIT UP AND TAKE 
NOTICE. WINNING THE SAME AWARD 
THREE TIMES MAKES YOU A LEGEND!

A Most Wanted Legend award is 
presented to an individual or team who
wins the same Most Wanted category 
three times (not necessarily in consecutive 
years). Legends are unable to enter the 
same category again, but are free to enter 
any other Most Wanted categories.

Recipients of the Most Wanted Legend 
Award to date include:

JASHAIRGroup (Best Local Salon) 
Errol Douglas MBE (Creative Talent)
Sam McKnight (Session Stylist) 
Strands Hairdressing (Best Salon Team)
Headmasters (Best Online Salon) JASHAIRGROUP, 2018 LEGEND



“It takes commitment and courage to do something 
new. It’s all made worthwhile when you are rewarded 

with a trophy. We are so happy to have won!”
KARLY AND ABBY WHITTAKER, 2017 Award for Innovation winners“TO BE RECOGNISED NOT JUST  

FOR A SINGLE PICTURE BUT  
FOR YOUR WORK THROUGHOUT  

THE YEAR – THAT’S AMAZING” 
JODY TAYLOR, MOST WANTED 2018 

MALE GROOMING SPECIALIST WINNER
COMPETITION CLOSES 
5PM, MONDAY 13 MAY



PLEASE READ AND RE-READ BEFORE PREPARING AND SUBMITTING YOUR ENTRIES

ELIGIBILITY
l Most Wanted 2019 is open to all salons, salon teams and individual 
hairdressing professionals (including freelancers) based in the UK and the 
Republic of Ireland.

l You may enter more than one Most Wanted category, but separate entry 
forms and CD/USB devices are required for each entry submitted.

l Individuals or teams from the same salon may enter multiple Most  
Wanted categories.

l Only individuals may enter the Most Wanted Hair Trend category (ie, each 
entry must be attributed to a single individual). In exceptional circumstances we 
may allow entries from a duo, providing both contributing parties always operate 
together as a duo and never individually. Evidence may be required. Please call 
us on +44 (0)1434 610940 to discuss. 

l Most Wanted Hair Trend entries are restricted to a maximum of three per 
individual. Multiple shots of the same look will not be accepted. All prints must be 
10” x 8” and portrait-shaped.

l The Most Wanted Award for Innovation category may not be entered by 
product manufacturers or distributors.

l Only salons opened after February 2018 may enter the Most Wanted Best 
New Boutique Salon category. To be considered a boutique salon you must  
have no more than five styling stations. 

l Only teams from individual salons may enter the Most Wanted Best Salon 
Team category. It is not possible to enter a team that works across a number of 
salons within a salon group. 

l Only salons opened after February 2018 may enter the Most Wanted Best 
New Salon category. By ‘revamped’, we mean a complete change of décor, 
including new fixtures, fittings and furniture. 

l An independent nomination process will determine finalists for the Most 
Wanted Session Stylist award. It is not possible to enter this category.

l An independent nomination process will determine a shortlist for the Most 
Wanted Hair Icon award. A panel of judges will then cast the deciding votes to 
establish the winner. It is not possible to enter this category.

l If you have won the same Most Wanted category three times (not necessarily 
in consecutive years), you become a Most Wanted Legend and are not able to 
enter that same category again. You are, however, free to enter any other Most 
Wanted category, where you do not have Legend status.

PREPARING YOUR ENTRY
l Portfolios must be no larger than A3 (297mm x 420mm) in size and contain 
a maximum of 24 pages. Page count does not include front or back covers.  
Portfolios exceeding the maximum size/page count may be disqualified.

l Stipulated word counts must be strictly adhered to.

l Please do not affix the completed entry form to your portfolio. 

l Supplementary video must be supplied in .mov or .mp4 file format on a clearly 
labelled CD or USB device. Videos must not exceed 2 minutes. 

COPYRIGHT
l It is the responsibility of the entrant to ensure all materials and imagery 
submitted as part of their entry – including the requested supplementary 
images supplied on a CD/USB device – are cleared for publication in any 
and all of Alfol Ltd print and digital products, including all editions of Creative 
HEAD and all supplements, at creativeheadmag.com, all Creative HEAD social 
media networks, in any other Most Wanted coverage and publicity and in any 
associated competition material. 

COMPLETING THE ENTRY FORM
l An entry form that has been completed and signed by the actual entrant must 
accompany each Most Wanted entry. The details provided on the entry form 
must be the entrant’s own.  It is not possible to sign entry forms on behalf of a 
third party. 

l You can download the Most Wanted entry form at creativeheadmag.com/
mostwanted. Photocopies of the entry form will also be accepted. 

l Please ensure all the details provided on the completed Most Wanted entry 
form are correct. We use this information for all communication purposes. and 
in any publicity should you reach the finals. Please inform Most Wanted of any 
changes by calling +44 (0)1434 610940. We communicate primarily by email, so 
please ensure you give us an email address where we can reach you directly (i.e, 
not the email address of your PR company, or the salon’s general email address).

SUBMITTING YOUR ENTRY
l Only hard copies of entries will be considered. Digital entries (eg, PDF files) will 
not be accepted.

l A CD/USB device containing the required supplementary imagery as stated 
within each individual category criteria must accompany each entry.

l Entries must arrive at the address given no later than 5pm on Monday 13 May 2019. 

l Office hours for delivery: 9am until 5pm, Monday to Friday.

l We recommend you use a recorded/signed for postal service, so you can 
track delivery. 

l If you are using a courier, it may be helpful to ensure the courier company has 
the following contact number in case of any complications: +44 (0)20 7324 7542.

l Entries will only be returned if the entrant supplies (with their entry) a correctly 
sized and stamped, self-addressed envelope (SAE) and ticks the relevant box on 
the entry form. A separate SAE must be supplied for each entry.

RETURN OF ENTRIES
l Successful entries may be required for up to 12 months after the competition 
closing date and will be returned thereafter, provided a correctly stamped SAE 
was provided and the applicable box ticked on the entry form.

l Unsuccessful entries will be returned no later than four months after the 
competition closing date, provided a correctly stamped SAE was supplied and 
the applicable box ticked on the entry form.

l Entries submitted without a stamped SAE will be disposed of four months 
after the competition closing date. 

l We are unable to return Hair Trend entries.

l We are unable to return CD/USB devices.

JUDGING
l Panels of expert judges will assess Most Wanted entries.

l Judges allocate points to each entry based on a fair and independently 
supervised judging system. Scores are handed to an adjudicator, who collates 
the marks to determine an overall result.

l No more than 100 entries in the Most Wanted Hair Trend category will be 
selected for judging. Entries will be pre-judged anonymously, and by a named 
and impartial industry representative.

l In the case of the Most Wanted Session Stylist category, each nomination will 
carry a score. These scores will be tallied and the highest scoring nominees will 
make it through to the finals.

l In the case of the Most Wanted Hair Icon category, each nomination will carry 
a score. These scores will be tallied and the highest-scoring nominees will make 
it onto a shortlist. The same scoring process will apply following votes cast by 
the judging panel.

l There will be a maximum of five finalists in each category, except in the case of 
Most Wanted Hair Icon.

l A list of judges will be available on request after Monday 10 June 2019. 

FINALISTS
l Finalists will be notified via email no later than Friday 14 June 2019. 

l A list of finalists will be published at creativeheadmag.com/mostwanted,  
and in the July/August 2019 issue of Creative HEAD.

l Finalists will be invited to attend the Most Wanted Grand Final in London on
Monday 2 September 2019. Travel expenses cannot be reimbursed.

GENERAL
l The judges’ decision is final. No correspondence will be entered into.

l Winners’ prizes must be accepted as offered. There is no cash alternative.

l No employee of Alfol Ltd, ALFAPARF Milano, American Crew, BaByliss 
PRO, JOICO, Kérastase, L’Oréal Professionnel, Paul Mitchell, Redken, Revlon 
Professional, TIGI, Treatwell, Wella Professionals, or their families, is allowed to 
enter Most Wanted.

l No entries will be accepted after 5pm on Monday 13 May 2019. Proof of 
postage is not proof of delivery.

l If an entry does not comply with the entry criteria, it will be disqualified.

l Entry implies acceptance of these rules.

l We will use your details to communicate with you for the duration of the 
competition. We will not pass on your details to third parties. Visit 
creativeheadmag.com/privacypolicy for more information. You may contact us at 
any time to request removal of your data by calling +44 (0)1434 610940.

MOST WANTED 2019 RULES 



You must complete all sections of this form. If you are entering more than one category a separate form for each entry submitted must be completed. The details provided 
on this form must be the entrant’s own and not, for example, a PR’s or a manager’s. You can download copies of this form at creativeheadmag.com/mostwanted. 
Photocopies are accepted. Please ensure all details are correct.

MOST WANTED 2019 ENTRY FORM 

YOUR DETAILS

Name of entrant

Salon name

Salon address (or home address if you are entering Independent Stylist)

   

   Postcode

Position at work

Your mobile number (we will use this to keep in touch with you) 

Your email address (we will use this to keep in touch with you) 

WHICH CATEGORY ARE YOU ENTERING?

 INDEPENDENT STYLIST
 MALE GROOMING SPECIALIST 
 CREATIVE TALENT 
 BUSINESS THINKER 
 COLOUR EXPERT 
 HAIR TREND 
 AWARD FOR INNOVATION 
 BEST NEW BOUTIQUE SALON
 BEST SALON TEAM 
 BEST LOCAL SALON 
 BEST NEW SALON 
 BEST SALON EXPERIENCE  

PR CONTACT

Name of PR company

PR contact name

PR contact email address

LOCAL PRESS INFORMATION

Name of news publication

Website

HOW DID YOU FIND OUT ABOUT MOST WANTED?

 I have entered previously 
 In Creative HEAD magazine
 Via email/eshot/newsletter 
 At creativeheadmag.com 
 On social media
 Via a Most Wanted category sponsor (please state below) 
 
 
 
 Other (please state)

DO YOU SUBSCRIBE TO CREATIVE HEAD?
Please tick the relevant box

 Yes, I have a subscription
 No, please contact me to subscribe for £10 / €10   

FINALLY, PLEASE COMPLETE THIS CHECK LIST

        *I have enclosed my entry
        *I have supplied a CD/USB device
        *I would like my entry to be returned and have enclosed 
        a correctly sized and stamped self-addressed envelope
        OR
        *I do not want my entry to be returned
         *By signing this form I confirm I have read and understood 

the Most Wanted Rules

         I would like to hear about Creative HEAD awards and events 
          I would like to hear about Creative HEAD magazine content 
        I would like to hear about Creative HEAD promotions and
        campaigns

SIGNATURE    
 
DATE

If you have an in-house PR department or employ an external PR firm and 
you reach the finals, we will make contact

Please tick the relevant box

Please tick one box

We will make contact if you are a 2019 winner

Please provide all the information requested *Denotes compulsory

WE HAVE A NEW ADDRESS!
SEND YOUR ENTRY TO MOST WANTED 2019, CREATIVE HEAD, 
21 THE TIMBER YARD, DRYSDALE STREET, LONDON N1 6ND
NB: OFFICE HOURS FOR DELIVERY 9AM UNTIL 5PM, MONDAY TO FRIDAY

QUESTIONS? EMAIL EVENTS@ALFOL.CO.UK 
OR CALL +44 (0)1434 610940
COMPETITION CLOSES MONDAY 13 MAY 
REMEMBER! We communicate mainly via email – please make 
absolutely sure you provide the correct contact email address 

Please tick the extra box below if 
you have provided a video



2019

CREATIVEHEADMAG.COM/MOSTWANTED
@CREATIVEHEADMAG #MWIT19

COMPETITION CLOSES 
5PM, MONDAY 13 MAY




